[image: image1.jpg]IASIli- CHISINAU - BELGRADE

ModTech 2011

NEW FACE OFE T.M.C.R.



ModTech International Conference - New face of TMCR 

Modern Technologies, Quality and Innovation - New face of TMCR 
25-27 May 2011, Vadul lui Voda-Chisinau, Republic of Moldova 
537
540
539

PERSPECTIVES OF INOVATIONS IN AUTOMOTIVE INDUSTRY AND CUSTOMER FEEDBACK FOR NEW TECHNOLOGIES
Isac Nicoleta XE "Nicoleta Isac " 1
1University of Pitesti-Romania, Department of Management- Marketing

Corresponding author: Isac Nicoleta, nicoleta.isac@upit.ro   
Abstract: Innovation drives the automotive industry today, prompting automakers to differentiate products and services by increasing performance, reliability, economy and options. Often innovations fail because original manufactures and suppliers know too little about customer requirements and do not pay adequate attention to innovation marketing. The purpose of this research is in finding out consumers opinions about the automotive industry and determine their preferences. Research results follow: determining feedbak consumer as regards its essential features to purchase a vehicle; determining roots in key technologies preferred by consumers; collecting the views of consumers on innovation. The research method used in this case will be survey using as a tool for investigation and collection of information the questionnaire and interpreting the results with Statistical Package for the Social Sciences method.
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